
    
    
    
    
    

    

                        

 
Link Bar 
Chicago, IL. 60605 
(312)-985-4826 

May 5, 2016 
 
Dear Ms. Rossi:  
 

Problem Statement 

There are not many locations around the campus area of the Loop where college students can 
congregate, especially older students in the 21-29 age bracket. As alumni students who attended college 
at an older age, there are always complaints from students in our age bracket that there was nowhere to 
go to build a sense of camaraderie with fellow students. For the younger students there are dorm events, 
mixers, or freshman orientations. But what about the older ones? There is a huge market for these types 
of students. We would like to propose the creation of a college centric bar where older students 21 and 
up can meet, discuss classes, showcase their art, or meet for a beer after their night classes. We would 
enjoy the opportunity to launch Link Bar, which would give this untapped market a place to congregate 
for all occasions. 

Proposed Solution  

As alumni of Columbia College Chicago, we have noticed a higher demand in college bars in the South 
Loop. Living in a large city like Chicago, there aren’t a wide variety of college bars where students can 
hang out, listen to music and have a drink after classes. Since most of the older college students live off 
campus, opening Link Bar in the South Loop would be a perfect place for them to unwind, converse and 
mingle while having a nice cool beverage and appetizer. 
 
Although there are plenty of neighborhoods like Wicker Park and Wrigleyville with tons of bars, Link 
Bar would cater to all of the surrounding college campuses in the Loop: Columbia, DePaul, Roosevelt, 
Robert Morris, SAE, and SAIC. It’s super convenient for students who live in the Loop (most students 
do live in Loop), and who doesn’t want to mingle with people their own age who may have similar 
interests? Plus, it is a way for older students to meet people from different schools around the area.   
 
The South Loop is a happening neighborhood for the nightlife scene. Link Bar provides opportunities 
for older students (21 +) to connect with people living off-campus and in other areas. Wouldn’t it be 
great to have a drink after a long day of classes? We plan to have live music performances which appeal 
to our target market. This is a way for students to showcase their talent and gain awareness. Having our 
bar located in the Loop is convenient and accessible to students living in downtown Chicago. Link Bar 
is a place to make new friends, enjoy an ice cold beer and dance along to vibrant music.  
 
Benefits 
 

• Creating a sense of community in groups of older students 
• Bringing together creative minds  
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• A new place to showcase student work including music and movie screenings 
• Allowing students and patrons to de-stress in a relaxed atmosphere 
• Opportunity to meet new people from their school and other schools around the Loop as well as 

local young professionals 
• Creative and fun collaboration between students (live music performances from student band or 

hiring students to create advertisements for our business) 
• Opportunity for the investor to have another bar in an area that is in need of one and has the 

demographic to sustain one 
 
It’s easy to visit dive bars, tap rooms, blues joints and jazz clubs just south of downtown. What if you’re 
a student who is old enough to drink and wants to go somewhere to meet other students with similar 
interests? There are plenty of benefits in opening Link Bar in Chicago’s South Loop area. The bar, 
tavern and nightclub industry in the United States had a total revenue of greater than $24 billion in 2015. 
Of the total sales, 42% is made up of beer, 31% is made up of distilled beverages, and the remaining 
27% is made up of food and other sales. Our main source of income will come from our beer sales.  
 
The South Loop has no popular bars where students can connect with other students. Most students 
commute to the north part of Chicago to go out to bars. Wicker Park, Lincoln Park and Wrigleyville are 
among many of the areas that have a big concentration of bars with the same demographic we are 
targeting. We believe that the South Loop will be the next area to boom with nightlife since there are so 
many students from multiple schools all in the same South Loop area. It’s a great opportunity for an 
investor to tap into an untouched market that will inevitably grow because of the number of schools and 
students that commute or live in the South Loop. 
 
Requested Funds 

As we examine the finances for the bar, we have a clear projection of how much revenue we will earn. 
Like every other bar we will need starting expenses. In order to start up the bar we will require 
$286,905.47. This includes rent, leasehold improvement, and equipment/renovation along with 
license/permits, phone/utilities deposits, payroll, opening marketing, beginning inventory, legal services, 
accounting, insurance and miscellaneous supplies. (Please refer to the startup chart.) 
 
After the start up, the monthly expenses required are around $20,000.00. This will include the rent, 
payroll, legal services, miscellaneous items, accounting, insurance and legal services. This will include 
up to an average of $240,000.00 per year. 
 
We have projected that the bar will earn close to $650,000.00 a year. The expenses will be close to 
$415,000.00. (Please refer to the monthly expenses and revenue chart). With the leftover money we can 
improve the bar over time, and have additional options to add more staff and improve the quality and 
experience of the visitors. 

The requested funds and startup costs are detailed in the charts below:  
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Expenses  

Rent (security deposit and first month) $4,818 

Leasehold improvements (heating/air conditioning, electrical, plumbing, painting, 
carpentry, sign, flooring, smoke detectors) 

$41,500 

Equipment/fixtures $127,500 

Licenses/permits $40,000 

Beginning inventory $30,000 

Phone/utilities deposits $262.50 

Payroll $12,115 

Grand opening marketing $2,000 

Legal services $787.50 

Accounting $450 

Insurance $1,400 

Miscellaneous expenses $26,072.50 

Total Startup Costs $286,905.47 
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Conclusion 

Link Bar’s management is confident that Link Bar can bring in a large clientele base that continues to 
come back. Link Bar’s management has carefully considered its market, potential customer base, and its 
ability to grow its sales average to capture market share in the nightlife industry. Link Bar has the 
potential to become a highly regarded resource in the college community.  
 
Establishing this bar is a "unique" entity in its industry. We have conducted research about the target 
market, gained knowledge from current students, and analyzed the bar’s profitable revenue model. Link 
Bar has the potential to provide lucrative returns to potential investors. With all of this in mind, we ask 
to set up a meeting with you and address any remaining questions or concerns you may have. We would 
love to have you on our Link Bar Team. 
 

Sincerely, 

Anna K. Goldberg: Project Manager 

 

Link Bar Team: Ashley Stavropoulos: Operations Leader, Mateusz Skrzyniecki: Financial Consultant, 
Andrea Bonaparte: Quality Control and Safety Manager, Ami Klinker: Marketing Specialist 

 

 


